
The training I received from Send a Cow changed my life! I quickly learned to 
grow vegetables using techniques we were taught. I am now having a very good 
income from selling vegetables. The nutrition has improved in my home, my 
children are eating well and drinking milk. I also do get a good income from 
selling milk from the cow I received.”
Dorothee Mutegwamasao, farmer, Rwanda

Your Send a Cow update

“                I want to live in peace and 
health with my children, family and 
neighbours. I hope for my children 
to study hard and become doctors 
and engineers.” Merima, Ethiopia
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Send a Cow has supported me 
with awareness and skills. I have 
learned that we can produce food 
even if we don’t have much land.” 
Merima, Ethiopia

“
Merima is from Kutaber District, 
Ethiopia. She is part of the Developing 
Business Women project (page 12) 
and is learning the knowledge and 
skills to establish a successful and 
sustainable agri-business. 

Firstly, I’d like to say 
a big thank you for 
standing alongside 
us throughout 2020 
and into this year. It 
has been an incredibly 
challenging time for 

everyone and we deeply appreciate your 
continued kindness towards the farming 
families we are all here for. 
In this newsletter, we share more about 
our work with refugees in Uganda.  
Since October 2018, we have been 
supporting South Sudanese refugees 
in the Palabek Refugee Settlement. 
With your help, we are delighted to have 
launched a new project in partnership 
with the World Food Programme in 
Uganda, working with even more refugee 
families and members of the local 
community in two new settlements. You 
can learn more about these projects on 
pages 5 and 6 and hear an update from 

Rose and her family, who we featured in 
our spring 2019 appeal.
As well as our refugee projects, you 
can find out more about our push-pull 
work on pages 13 and 14. Push-pull is 
a technique used by family farmers to 
protect their crops and livelihoods from 
unwanted pests in a natural, organic 
way. In Autumn 2020, we introduced this 
innovation to 400 farming families in the 
Kyotera District, Uganda. I look forward 
to sharing more about projects like this in 
the year ahead.
We are so thankful for your generosity 
as part of the Send a Cow family. I hope 
you enjoy reading about the projects your 
donations are supporting and the families 
who are growing brighter futures for 
themselves.  
With warmest wishes, 

Pamela Ebanyat  
Acting Country Director, Uganda 

Welcome to your spring newsletter.
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Climate crisis
From drought to floods, smallholder farmers in  
sub-Saharan Africa are becoming increasingly affected 
by the long-term increases in global temperatures.  
As a result, the climate 
crisis is driving more 
communities and 
families into hunger  
and poverty.

The climate crisis is 
high up on our agenda, 
and we are glad it’s 
an important issue 
for you too. In our 
supporter survey, over 
85% of you told us 
that you felt climate 
change affects people 
living in poverty 
‘massively’ or ‘quite a 
lot’ and that there is 
an urgent need to take action. Your generous support 
is helping farming families to build their resilience to 
climate shocks, grow more food and protect their  
natural environment. 

Head to pages 11 and 12 to read more about how 
families like Dessie’s (pictured above) are working hard 
to grow enough in the face of a changing climate.

A huge thank you to everyone who completed our supporter survey in 
Autumn 2020. Your feedback is important to us, helping to shape the future 
of Send a Cow, ensuring we can be there for families for years to come. 

We are so happy to hear that lots of you feel part of our global family and a 
connection with the farmers in rural Africa you support. It’s easy to say, but 
community means so much to us here at Send a Cow and is an important 
part of our work. Through our peer farmer networks, families  
pass on vital skills and knowledge as well as livestock; it’s through  
coming together that we can achieve amazing things.
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How to use our headline typestyle TIPS 
Headlines will feel more 
connected and balanced if 
alignment points are created 
with the different words
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of farmers can provide  
food for their families

Our headline style works well for single powerful words that 
reinforce our life-changing brand and ethos. It can also be 
combined with our primary typeface Heebo for key phrases, 
quotes, headlines, product and campaign names.

Highlight a single ‘hero’ word using the headline typestyle  
and use Heebo for the remaining words.

This style works well for statistics, key facts and infographics.

It can also be used for entire campaign or product headlines  
if the copy is short – ideally no more than three words.  

Minimal use creates maximum impact. Try not to use our 
headline style for more than one or two sections on the  
screen or page. 

The great outdoors
Sustainable farming is what we are all 
about. Tending to crops, planting new 
seedlings and harvesting are all part of 
farming families’ daily routines. We are 
delighted to see that 
even though you may 
be thousands of miles 
away from the families 
you support, whether 
it’s gardening or 
walking, time outdoors 
is an important part of 
the lives of supporters 
like you too. 

Here’s how you told us you enjoy 
spending your time:

77% of you enjoy reading

64% of you enjoy gardening

54% of you enjoy walking

47% of you enjoy spending time outside

Looking to spend more time outdoors and 
get active? Walk, run or cycle as part of our 
virtual Relay for Hope and fundraise to  
support farming families in rural Africa. Find 
out more: sendacow.org/relay-for-hope

You told us:
“I think Send a Cow is a great family 
to be a part of as you know exactly 
where your support is going. It is also a 
great community to learn and educate 
yourself about what challenges 
families face - and the solutions.”

“I am glad to be a small cog in a 
marvellous organisation.”

“A tangible connection with people one 
would never normally know.”

Joska and Juliet, Uganda
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Join our online event on 8 April from 6:30pm to find out 
about our work with refugees in Uganda, and how our 
approach, developed over the last 30 years, will support 
families to grow a place to call home.

Hear from:

•  Project Coordinator, Lawmo  
Refugee Project: John Okike

•   Uganda Country Director: Pamela Ebanyat

•  Farm Systems Coordinator: Sheila Halder

Don’t miss out on this exclusive event! Our panel will be 
pleased to answer any questions you have on the night.

Send a Cow Talks:  
Growing hope  
for refugees.

You’re invited!

Book your place now: sendacow.org/refugee-talk



Across Uganda, refugees 
are living side by side with 
Ugandan residents. Uganda’s 
refugee policy is one of the 

most welcoming in the world, with 
refugees integrated into Ugandan 
society, living alongside members of 
the local community. This integrated 
approach often makes it difficult to 
distinguish between refugee homes and 
host communities, with settlements 
looking like a typical Ugandan village. 
According to the Government of Uganda, 
there are nearly 1.5 million refugees 
residing in Uganda alone. A large majority 
of these refugees are from South Sudan 
and the Democratic Republic of the 
Congo. When refugees arrive at the 
settlements in Uganda, they are given 
orientation, medical supplies and other 
essential services. With some initial 
materials provided, each household is 
given a small plot of land which they are 

responsible for looking after, alongside 
building their own homes. 

Making a house a home
In October 2018, we launched a new 
project, working with South Sudanese 
refugees and Ugandan residents in the 
Palabek Refugee Settlement, supporting 
families to grow enough food and make 
the most from the small plots of land 
provided for them. We are delighted 
to report that we are continuing this 
vital work in the Palabek Settlement. 
In October 2020, in partnership with 
the World Food Programme, we also 
launched another project to support 
refugees and host families in the Kyaka II 
and Nakivale / Oruchinga settlements.
Through what is an incredibly difficult 
situation, we want to make sure that 
every family has the opportunity to make 
their house a home, for however long 
they may reside in the settlements.  

Send a Cow is working with refugee 
families to provide extensive training, 
so they can grow enough food, earn an 
income and rebuild their lives. 
Families will learn how to make 
home improvements, grow nutritious 
vegetables and add value to their crops. 
You can support vital work like this at: 
sendacow.org/home

65

families working with Send a Cow

UGANDA

Palabek Settlement. 
Population: 
54,447

Kyaka II Settlement. 
Population: 124,549

Nakivale/Oruchinga 
Settlement.  
Population: 143,497

Send a Cow 
is working in 
three refugee 
settlements  
in Uganda.

Clementina lives 
in the Palabek 
Settlement, Uganda. 
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Source: Office of the Prime 
Minister, UNHCR, Government of 
Uganda, 30 November 2020.

You may remember Rose, a refugee from 
South Sudan whose story we shared with 
supporters in Spring 2019. When we first  
met Rose, she had lost all hope. Rose told us:

“I have mouths to feed and children to raise.  
I am just waiting on a miracle”.

Although Rose still faces some challenges, 
we are pleased to report that there have been 
some positive changes to her and her children’s 
lives thanks to your support. Rose has been 
implementing the new techniques she has 
learnt to grow food for her family on her small 
plot of land. She explained: 

“Send a Cow came with farming techniques 
that saved my family. You can use a small 
piece of land to grow some vegetables for the 
family. I can now produce things like eggplants 
and okra. During the rainy season, I even eat 
fresh vegetables from my garden.”

With food on the table, Rose is more optimistic 
for her family’s future.

“When I think about the future of my children, 
I think the future is going to be good. I like 
planning for the future.”

I am very grateful for this 
partnership with Send a Cow.  
I want to say thank you to 
everyone at Send a Cow, to the 
trainers, to the Extension Workers 
and to the donors, please tell them 
we are so grateful that they are 
standing with us.” Rose, Uganda.

“



 What is No Dig?
“Be calm outside, work with nature, 
reap the rewards. No Dig is about doing 
less and saving time. Leave the soil 
undisturbed and feed at the surface 
with organic matter, just as nature 
does. Spend less time weeding. Like all 
organisms that are alive, soil is happier 
when not disturbed and damaged. It 
does not then need to recover, a process 
which involves growth of weeds! This 
method gives superb and timesaving 
results in both small and large gardens.”

What are the benefits of No Dig 
gardening? 
“My dig / No Dig experiments on the 
farm are now in the fifteenth consecutive 
year. The harvest results illustrate how 
most vegetables grow more strongly and 
healthily on No Dig beds.

Fewer weeds germinate in undisturbed 
soil with compost mulches on the 
surface, which make it easy to pull 
weeds or to run a hoe lightly through 
the surface. No Dig soil means a better 
balance of well-fed soil organisms, 
including slug-eating beetles, helping to 
protect your plantings from slugs.”   

What are your top tips for 
beginners? 
“If you are new to gardening, your best 
option is to start small with just one 
bed, say 1.2 x 2.4m, filled with around 
6 inches of compost. It can simply be 
on top of some unused grass, with the 
grass and weeds left in place, compost 
on top is sufficient to smother them, with 
no digging needed.  
If you cannot source that amount of 
compost, lay cardboard on top of any 
weeds, then 2-3 inches compost on top 
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Charles’ spring  
sowing guide 
Here is a very simple guide of when 
to sow some of your favourite 
vegetables. Each vegetable has a 
best time for sowing and by taking 
advantage of this, you can expect 
better results, fewer pests and less 
disease and much higher yields.
When sowing, seeds require more 
warmth to germinate. For best results, 
I recommend sowing ‘undercover’, 

such as on a windowsill or in a 
greenhouse, where it is warmer.  
The recommendations below come 
from 38 years of trial and error in  
my gardens. 
If you would like to find out more 
detailed information on how to get 
the most from your garden, head to 
my website at charlesdowding.co.uk. 
For more in-depth learning, I also offer 
online courses too. 
Happy Gardening! 

Charles Dowding 

No Dig 
gardening 
We love spending time outside – 
and we know our supporters  
do too! We spoke with gardener  
and Send a Cow supporter  
Charles Dowding about his No Dig 
approach to gardening and how it 
can be a great time-efficient way to 
grow vegetables.  

An interview with 
Charles Dowding: 
No Dig gardening 

Month Sow undercover Sow outside

March
Aubergine, Pepper, 
Celery

Broad bean, Parsnips,
Lettuce

April
Courgette, Squash,
Sweetcorn

Carrots, Leeks,
Potatoes

May
Autumn cabbage, Climbing beans, Chard,  
Salad onion

June Beetroot, Swede,  
Cauliflower, Kale
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of the cardboard. In both cases, you can sow 
and plant into the compost, even while weeds 
are dying underneath.

•   A smaller area means you can concentrate 
your time and resources, and it makes 
management easier too. 

•  Sow in season. Each vegetable has a best 
time when it crops most healthily and 
abundantly.  

•   Invest in some basic crop protection, such as 
a piece of mesh to keep insects from eating 
your vegetables.” 

You can learn more about No Dig and 
other ways to grow and harvest at 
charlesdowding.co.uk



Sandra got crafty  
over Christmas  
and made some  
beautiful wreaths in 
support of our work! 
Sandra says:

“I usually organise 
a Christmas wreath making session 
for friends and neighbours in early 
December, with people coming and 
going all day. It’s a chance to be 
creative, share a glass of prosecco 
and raise funds for Send a Cow. This 
year had to be different! I made the 
wreaths myself to order and delivered 
them. My very kind and supportive 
friend Julia did the same and 
between us we raised £340.”  

Phil has been baking bread in support 
of Send a Cow! He says: “My regular 
‘customers’ are a group of friends for 
whom I bake about 10 loaves a week, 
and also jointly 
with my friend 
Lynette for the 
local monthly 
community 
market. It’s 
surprising how 
this builds over 
time, and we 
normally aim to 
raise over £1,000 each year.”  

Thank you to Hatherleigh Pink Ladies, 
a group of fantastic supporters from 
Devon, who held their annual charity 

auction virtually 
online and raised 
an incredible 
£1,500 to support 
our work.  

Rhoma from 
Devon sold her delicious homemade 
cakes at her local farm shop Cotley Farm, 
who also kindly support Send a Cow at 
Christmas. Together Rhoma and Cotley 
Farm donated 
a fantastic 
£4,988 through 
cake sales 
and customer 
donations! 
Rhoma says: 
“It’s what I enjoy 
doing and it 
is my way of 
continuing to 
support the 
vision that the charity had all those years 
ago, by physically sending cows! It has 
been so thrilling to see how training and 
support has lifted families and given 
them hope.”  
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Over the past six months, hundreds of supporters from across the UK have been 
busy raising funds for Send a Cow – and we can’t thank you enough! From baking 
bread, to holding online auctions and running marathons, we are so grateful for 
your support at this challenging time for charities. We would like to say an extra 
special thank you to some of you who have been going the extra mile recently...

Interested in fundraising for Send a Cow? For tips, tricks and inspiration, you can 
download our FREE Do Your Own Thing guide at sendacow.org/do-your-own-thing

Online 
Christmas 
Celebration 

Thank you to everyone 
who joined us for 
Send a Cow’s first 
ever Online Christmas 
Celebration! 

Carols were performed by Noctis Community Chamber 
Choir, which were pre-recorded from within the walls 
of St Michael’s Without Church, Bath. We also heard 
from Pamela, our Uganda Country Director, who told the 
inspirational story of a farmer called Sylvia, and how her life 
has transformed since working with Send a Cow. We were 
also grateful to Revd Stephen Girling from Bath Abbey, 
who led us in our prayers. After the celebration, we held 
a live Q&A with Pamela and our CEO, Paul Stuart, which 
gave supporters from across the UK the opportunity to ask 
questions about our work in Uganda.

Thanks to your generous donations, the event raised an 
incredible £3,831 towards our Christmas Appeal, which 
could provide 182 families with life-changing trees and 
training, to help grow themselves out of poverty, 
even in the face of extreme climate change.
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A huge thank you to supporter Helen from 
West Sussex, who decided to run a marathon 
distance over a month. She raised £215 to 
support our work!  

A big thank you to 
a group of students 
from Newland House School in 
Twickenham. The year 7 and 8 students 
raised an amazing £599 to support our 
work by selling crafts at their Christmas 
Charity Stall! 

To find out how your school can support us, visit  
sendacow.org/schools 

Katie & Adrian from Oxford celebrated their wedding day in 
October 2020. The couple kindly asked friends and family to 
donate to Send a Cow, instead of buying them gifts. Donations  
to Katie and Adrian’s big day raised over £1,000 to support our 

work and we couldn’t be 
more grateful! 
To pledge your celebration  
to Send a Cow, please visit 
sendacow.org/pledge-your-
celebration



With your incredible support, our 
Christmas appeal raised over £155,000, 
supporting families like Dessie’s to grow 
a brighter future.
When we first met Dessie in March 
last year, drought and flash flooding 
as a result of the climate crisis was 
threatening her family’s future. Farming 
day in, day out, on hard dry land, Dessie 
constantly worried about how she would 
be able to feed her family.

In January this year, we caught up with 
Dessie to see how she is getting on as 
part of the Developing Business Women 
project, Ethiopia. For families like Dessie’s 
who rely on the land for food and income, 
a productive garden is essential. With 
training from Send a Cow, Dessie has 
transformed her land. She told us:
“The waste land in my home compound 
has changed to productive land where 
the kitchen garden is constructed. I have 
been making use of compost instead 
of chemical fertilisers to improve soil 
fertility. The kitchen garden is helping us 
get vegetables for consumption and earn 
an additional income”.
Dessie told us that she is currently 
growing cabbage, beetroot, Swiss chard 
and carrots in her garden, which are 
providing her family with food to eat and 
a surplus to sell. 
“Since working with Send a Cow, I am 
producing vegetables to eat as well as 
selling and sharing them with neighbours 
and relatives.”
Passing on skills and knowledge, seeds 
and even a cow are a huge part of 
our work. It is amazing to see Dessie 

Without your support, 
it would not have been 
possible to realise this 
change in my life.  
Thank you.”  
Dessie, Ethiopia
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SEND A COW HEADLINE TYPESTYLE
It’s important to use our distinctive and powerful headline style 
coherently. When put together the letterforms are designed to 
interact with each other in an energetic and animated style.

They should feel natural and hand-crafted, but still be easy to 
read. The three pattern elements from our core logo can be 
used to add a sense of impact, movement and joy. Repeat 
them, or use them on their own.  

TYPESTYLE PATTERNS

STYLING GUIDE
Here are some things to consider when creating your designs:

Type is either black or white.

Create a typographic balance – the overall shape of the  
word should create a rectangular block.

Create movement by varying the height of the type but limit 
the type height variants to two or three levels.

Think about how the shapes of the letterforms connect  
and interact – they should feel natural.

Pattern elements fill the natural space created by the 
letterforms. Use the pattern elements to highlight or 
underline.

Pattern elements must maintain a space around them that 
balances with the letterforms.

Pattern elements work well in any colour from our palette, 
avoid using them in black or white.

Never alter the letterforms.

TIPS 
Words will feel more connected 
and balanced if alignment 
points are created within the 
different letterforms

Example 1
All letterforms are a similar height  
but the ‘N’ and ‘G’ are smaller.  
The alignment varies to create a 
balanced movement.

Example 2
All letterforms are a similar height.
Pattern elements fill the natural 
space within the ‘E’ and ‘M’.

Example 3
Letterforms are a similar height but 
the ‘P’ and ‘C’ are smaller and interact 
with the other letters. The overarching 
baseline and height are consistent.

Example 4
Baseline alignment is consistent.
The ‘Y’ is slightly higher and the ‘O’ is 
smaller to fill the natural letterspace 
and enhance the interaction.

Language palette
We have created a range of headline 
words and phrases in eps and jpeg 
formats.
Contact xx for more details.

SOME GREAT EXAMPLES

WHAT TO AVOID

“
passing on seedlings and skills to her 
neighbours and family, so that they too 
can grow food, earn a living and go after 
their dreams.
“There is mutual support among group 
members. I have shared vegetable 
seedlings and the technical skills on 
how to manage vegetable production 
[with my neighbours and relatives]. I am 
happy to share skills with others.” 

The climate crisis continues to 
bring intense rainfall and drought. 
Dessie explained how important 

the right amount of rain is for her 
livelihood and the impact this can 
have on her family:
“The time of rain is so important. 
Without rain, crops fail and my 
family faces food shortage”. 
As part of her training, Dessie has been 
implementing techniques to protect her 
crops from the climate change, including 
successfully diverting floodwater away 
from her cropland. While Dessie is 
working hard to protect her land, she  
still faces challenges, she told us:
“Last year there was frost damage  
to our crops, including wheat and  
potato. This year, there has been no 
such problem”.
Thank you for your ongoing support of 
families like Dessie’s. With you behind 
her, she is transforming her future from 
the ground upwards and we look forward 
to sharing her ongoing progress with you 
in the future.

Project overview: 
Developing Business 
Women, Ethiopia
Send a Cow Ethiopia started the 
Developing Business Women project 
in April 2019, in the Kutaber District, 
Ethiopia, to support families like Dessie’s 
to earn a future from their land. The 
project works with 600 women through 
self-help groups, empowering them to 
participate equally in decision-making  
and enabling them to establish successful 
and sustainable agri-businesses with 
the support of Extension Workers like 
Birtukan (pictured above).
“We have informed farmers about how 
they can combat the effects of climate 
change and we have provided training 
on sustainable agriculture and vegetable 
production. I am completely convinced 
that the families we are supporting will 
change their lives, we train them very 
well.” Birtukan, Extension Worker

Dessie with her daughters Emebet 
and Helen in January 2021

11 12

Christmas appeal update



For smallholder farmers in 
rural Africa who depend on 
agriculture for a livelihood, pests can 
pose a devastating risk to food crops 
and family nutrition. That’s why, with 
your support, we are working with 
families to adopt push-pull technology 
to protect their farms from pests. 
Push-pull was designed by the 
International Centre of Insect Physiology 
and Ecology (ICIPE) and provides 
effective, low-cost solutions to 
devastating pests and weeds. 
Over 300 million people in Africa alone 
depend on maize. However, parasitic 
weeds, such as striga weed, and 
destructive insects like stemborer moths, 
decimate maize crops, leaving families at 
risk of hunger. 
The stemborer moth lay their larvae on 
maize stems and leaves, and when they 
hatch, the larvae literally bore through 
it, destroying the crop. Striga weed is a 
parasitic weed that drains the nutrients of 
maize by latching onto its roots. 
To protect their crops against this, 
farmers start by intercropping their maize 
with desmodium, a legume which helps 
to fix nitrogen in the soil. Desmodium 

produces airborne chemicals that 
naturally repel stemborer moths, pushing 
them away from the maize. Desmodium 
also helps to clear the soil of striga weed. 
As well as intercropping desmodium on 
the border of their maize plots farmers 
plant napier grass, which also makes a 
great animal feed. Napier grasses attract 
or pull the moths away from the maize 
plants. The moths also lay their larvae on 
the grasses, but their larvae are unable to 
survive on the leaves, helping to reduce 
the number of stemborer moths.  
By implementing climate positive and 
affordable technologies like push-pull, 
farmers can fight pests and improve  
their harvests.
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John and Samariya are from Petauke, 
Zambia. John is part of a Send a 
Cow project and has been practising 
push-pull technology since 2018. For 
farmers like John who rely on the 
land, this innovative technology has 
helped his maize harvests to improve. 
He told us:

“Push-pull has really helped me and 
my family to have a steady source 
of income, with good yields from 
our maize, now it’s free from the 
stubborn stemborer moth. The soil 
has improved and I have started 
feeding my goats with desmodium 
too. I want to thank Send a Cow for 
bringing this kind of technology to 
us, I have never heard of it before”.

This simple technology has not only 
provided John with more maize to 
feed his family, but the income to 
invest in his family’s future. With 
greater yields, John plans to use the 
additional income he makes to send 
his children back to school  
and further invest in his farm. 

Push-pull technology has been part of 
our work in Zambia for some time and 
we look forward to rolling techniques 
like this out to our other country 
programmes, including the Kyotera 
Livelihoods Project in Uganda. Your 
support ensures more families like 
John’s can build resilient farms. 

puts push-pull 
to the test

an innovative 
solution to pests 
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words and phrases in eps and jpeg 
formats.
Contact xx for more details.

SOME GREAT EXAMPLES

WHAT TO AVOID
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SEND A COW HEADLINE TYPESTYLE
It’s important to use our distinctive and powerful headline style 
coherently. When put together the letterforms are designed to 
interact with each other in an energetic and animated style.

They should feel natural and hand-crafted, but still be easy to 
read. The three pattern elements from our core logo can be 
used to add a sense of impact, movement and joy. Repeat 
them, or use them on their own.  

TYPESTYLE PATTERNS

STYLING GUIDE
Here are some things to consider when creating your designs:

Type is either black or white.

Create a typographic balance – the overall shape of the  
word should create a rectangular block.

Create movement by varying the height of the type but limit 
the type height variants to two or three levels.

Think about how the shapes of the letterforms connect  
and interact – they should feel natural.

Pattern elements fill the natural space created by the 
letterforms. Use the pattern elements to highlight or 
underline.

Pattern elements must maintain a space around them that 
balances with the letterforms.

Pattern elements work well in any colour from our palette, 
avoid using them in black or white.

Never alter the letterforms.

TIPS 
Words will feel more connected 
and balanced if alignment 
points are created within the 
different letterforms

Example 1
All letterforms are a similar height  
but the ‘N’ and ‘G’ are smaller.  
The alignment varies to create a 
balanced movement.

Example 2
All letterforms are a similar height.
Pattern elements fill the natural 
space within the ‘E’ and ‘M’.

Example 3
Letterforms are a similar height but 
the ‘P’ and ‘C’ are smaller and interact 
with the other letters. The overarching 
baseline and height are consistent.

Example 4
Baseline alignment is consistent.
The ‘Y’ is slightly higher and the ‘O’ is 
smaller to fill the natural letterspace 
and enhance the interaction.

Language palette
We have created a range of headline 
words and phrases in eps and jpeg 
formats.
Contact xx for more details.

SOME GREAT EXAMPLES

WHAT TO AVOID

John, Samariya and their children, Zambia

Learn more about push-pull technology at sendacow.org/solutions-saving-maize

Kyotera Livelihoods  
Project, Uganda
In Autumn 2020, we began a three-year 
push-pull project in Kyotera, Uganda. 
The project, supported by a number 
of our Partners including Riverford, 
will introduce 400 farming families to 
push-pull, enabling them to build their 
resilience and skills in organic farming 
and improve the quality and quantity of 
their maize harvests. 

“As many of Send a Cow’s farmers have 
learnt, true and sustainable success  
comes from understanding and  
harnessing the ecology of their farms;  
the inter-relationship of crops, soils and 
pests with beneficial insects and plants. 
We will never know food security and 
peace without the type of good agricultural 
practice supported by this project from our 
trusted partners at Send a Cow.” 
Guy Singh-Watson, Founder of Riverford 
Organic FarmersHow it works



The training I received from Send a Cow changed my life! I quickly learned to 
grow vegetables using techniques we were taught. I am now having a very good 
income from selling vegetables. The nutrition has improved in 
my home, my children are eating well and drinking milk. I 
also do get a good income from selling milk from the cow I 
received.”
Dorothee Mutegwamasao, farmer, Rwanda

Be a force for change 
 RUN THE 

Sunday 5th September 2021 
 
Join our Herd in one of the UK’s 
most popular half marathons!  
With every mile, your support could provide families 
with life-saving hygiene training, as part of Send a Cow’s 
continuing response to coronavirus in rural Africa. 

Sign up for just £10* at  
sendacow.org/bath-half 
*plus a £200 sponsorship pledge 

Send a Cow is a registered charity in England & 
Wales (299717) and in Scotland (SC049792)


